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Easily noticed by pedestrians
Inexpensive
Moveable

Cannot be seen from a long
distance

Not always tall enough
Difficult to light
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Banners
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Quickly made (one day)
Inexpensive
Flexible

Reusable

Temporary
Difficult to hang on some
surfaces

Wind can create issues
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Yard Signs

Inexpensive
Moveable

Cannot be seen from a long
distance

Small

Difficult to light

Can blow over
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Projecting, Blade or Flag Sign

* Many more material options + Size constrained
» Time intensive » Can look very similar to signs in

* Allows for more creative designs close proximity




Directional & Wayfinding

<= Entrances * Helps direct people
E 5 * Many material options
f*i " > « Open creativity
gl
‘ R‘Gl Hospital
S Entrances l‘j’ -
0660 = o

+ Expensive
* Not always enough room to

r . make text large enough
SR * Long lead times

+ Confusing
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, RV
FOUR SEASONS
Store

Many material
options

Easily noticed
from a distance
Longevity
Open creativity

Expensive

Long lead times
Traffic/lane
closures
Setbacks

Needs large
footing




Monument

' OLINGER ANDREWS ;
CALDWELL GIBSON ¢
Funerals ¢ Cremations

Fs- 7920

Easily read from a distance
Massive
Statement

Need a large area
Multiple contractors
Expensive

Long lead times
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Cabinets
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+ Easily manufactured * Looks cheap
* Face can be changed

plSlc|s
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Pan Channel Letters

+ Easily illuminated + Difficult to install

+ Easily manufactured * Night vs. day contrast
+ May need raceway

plcls
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Wall Sign & FCO

Easily noticed by pedestrians and
vehicles
Easy to manufacture

Not always tall enough
depending on placement

Many holes in structure for
installation if not on race-way or
panel
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Electronic Message Center

* Flexible * May need resolution upgrades
* Ability to show video + Expensive
+ Can communicate multiple * Long lead times

things




Formed Face — Thermoformed Polycarbonate

* Flexible shapes
» Ability to show multiple colors
» Ability to show multiple

dimensions and planes

* Fading
+ Cracking
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Difficult Signs
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Difficult Signs

Letters are too small.

[




Difficult Signs

Placement of the sign makes it

harvd fAcan|

Not sufficiently




Difficult Signs

The sign looks slah blah blah

very similar to bviabbah blah
blabbah blah

Blah blah blah

blabbah blah other signs

blabbah blah
blah blah,

LR ELD
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Great Signs
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Great Signs
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Great Signs
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Name
Pate

BrandSpark / Better Homes 8 Gardens...

What Makes Signs Difficalt 10 Read?

Placement of the sign makes it

harvrd fAcan

Dightal signsawihmngenge
the inessagetpoifastiast.

The sign looks o Nl s

very similar tO  bubbes bish
blabbad blah
other signs o

nearby.

Letters are too small,

oo
559

Not sufficient

' Parcentages represent the proportion of consumers citing each item in response to the
prompt "when a sign is difficult to read, it is uswally because...”
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Overview

® How The Public Thinks About Signs
umination Options

® How To Make Great Signs

® Managing A Sign Project




How The Public Thinks About Signs




Insights from the BrandSpark/ Better Homes
& Gardens American Shopper Study (2011-13)

* Annual survey of 100,000+ conducted in conjunction with the
Better Homes and Gardens Best New Products Awards

program

« Since 2011, University of Cincinnati marketing professor James
Kellaris has asked respondents several questions related to

sighage




BrandSpark /Better Homes & Gardens
Longitudinal Findings

“One of the first things | notice about a new or unfamiliar
business is the signage outside its building.”

2012: 75.2% agree  20.4% neutral 4.5% disagree

2013: 76.0% agree  19.1% neutral 4.9% disagree




BrandSpark /Better Homes & Gardens
Longitudinal Findings

“In the future, there will be no need for signs if everyone has a
smart phone.” (2013)

* 6.1% agree
* 15.2% neutral
» 78.6% disagree




BrandSpark /Better Homes & Gardens
Summary

* Most consumers prefer variety over uniformity of signage.

« Smaller signs are not perceived as per se more attractive than
larger signs.

« Consumers demand legibility.

* Alarge majority of consumers believes vintage signs are worth
preserving.
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lllumination Options

Neon LED Incandescent HID

Fluorescent




lllumination Options

Internal Illumination —the light

source emitting from the sign

AUTO PAI TS

’ ,ps\\ : L } . Fluorescent

= LR el - LED
| . Metal halide

« Neon

pISic
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lllumination Options

* Fluorescent

* |n asealed glass tube, under low pressure,
electricity excites mercury vapor and
phosphor for illumination.

* Requires proper environmental disposal due
to mercury. Even CFLs!
AR’ * Efficient use of electricity compared to

=2 VAYA" incandescent lighting.

plSlc]s!
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lllumination Options

Neon

 Proven to be sturdy and weather resistant
« Comparatively long operational lifetimes
* Traditional

« Sign industry properly disposes

and recycles neon lamps




lllumination Options

« “Edge-Lit” Signs are Acrylic With » “Halo-Lit" Signs Have Opaque

Opaque Vinyl or Metal Laminate Faces/Sides, with Light
Source Pointing Through

Open Back Onto Wall




How To Make Great Signs




How to Make Great Signs?

* Employing Skilled Designer/Engineer
» Specifying Quality Materials
 Precision Fabrication

» Responsive Project Management — including permitting and
Installation

« Customer Willing to Pay For It




Limitations on Great Signs

Sign Companies are limited by:

 What the customer wants
« Budget
* Timeline

 What best suits the location
« Existing infrastructure
+ |Lease restrictions

» National Branding Requirements
 Sign Codes/Polices
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Case Study




A o
B
ACORN *+ NEWLAND

Activating the Community Brand in the Built Environment




1. Pre Kick-Off Meeting Prep Work

eReview code e A

eAnalyze site maps
eResearchlocation

eReview Brand Guidelines

eAnalyze Start-Up 0 |
research =
*Create Mood Board =
*Create Asana project

eDefine Team [, ]
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e AR

-Kick-Off Meeting

-Site tour with key team members
—Tour of comparable developments
—Meeting with local Code Officials

-Meeting with additional consultants (Brandingagency,
Landscape Architect, Town Architect, Civil Engineer)

|

!




3. Planning Phase SIGN LOCATION PLAN
AUGUST 2015

Sign Code Spreadsheet
Created

SIGN TYPE KEY
«Sign Location Plan Developed ’ B =7
«Sign Types Defined k.
«Sign Code Reviewed o '
el

ePinterest Board Populated

Low o oo =

BEXLEY o}
O g;;w)( -

eAsana Logins Distributed

eLocal Code Official Prelim
Review

eGateway Location Determined




LI G N EECY Gateway Entry

eStart-up positioning
reviewed

Site featuresanalyzed

eLocal materials
discussed

*Rough ideas explored

eLogo mark reviewed
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G T L L TN Gateway Entry Round |

BEXLEY COMMERCLAL GATEWAY / CONCEPT 1, ROUND 1

?:)GJEY s
] —

BEXLEY COMMERCIAL GATEWAY / CONCEPT £, ROUND 1

BEXLEY COMMERCIAL GATEWAY / CONCEPT 3, ROUND 1



R LN LY Gateway Entry Round 2

BEXLEY COMMERCIAL GATEWAY / CONCEPT 1, ROUND 2

|

BEXLEY COMMERCIAL GATEWAY / CONCEPT 3, ROUND 2

AERIAL VIEW
BEXLEY COMMERCIAL GATEWAY / CONCEPT 3, ROUND 2




o .

» Concept Selected

« Preliminary review with local code official

A Modeling - Perspective View - Site ID - Left Sude B Modeling - Perspective View - Ste ID - Right Side

NTS NTS

S| |s
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4. Design Phase

Gateway Entry Material Selection
»Concept reviewed with multiple material options

GATEWAY MATERIAL FACT SHEET

[ MaTieg iz NG ssamanery | gz panz
' gt il 1 2.

eMaterial research conducted on price and
availability .

I vaTiti M 4 LAY N SMBATEITY | 1RaT. CoN2

eSamples ordered

«Physical samples reviewed 4

eMaterials Selected = ' P i He

MATER 1AL STUDY. PRODEMA |CE GREY MATER 1AL STUDY. PRODEMA RUSTIX

BEXLEY COMMERCIAL GATEWAY BEXLEY COMMERCIAL GATRWAY




DS EEY Gateway Entry Additional Studies

«Sign Model in Google Earth

eLandscape architecture review

eDrawings sent to Engineering

pSlcls
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OS] G EEY Gateway Entry Further Development

eEngineeringreview integrated

eDimensions defined

ePreliminary pricing completed

ﬁ@ﬂﬂ
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4. Design Phase
Lighting

eLighting plan developed
eLights specified

eLighting plan integrated into
sign drawings

BEXLEY SIGNREVISED LUMEN FACADE LUMEN BEAM AND TEXTURE ELEVATION VIEW 03022016

SPLORMCATIONS gt Star 407 4 27 LED Wibwashes - 450 20V0C
v nw -

¢ B6.d  w1LS B1. S9.F
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:.J:ﬁ?;%n Ehase Gateway Entry Drawings completed

«Sign spec drawings completed
* NASH plaque size confirmed e | I | [ 2
[:—.'. ‘.\ N lal gl '.nl-—nl l al el
. I_a
* Engineering stamped drawings SO O o A bopettimes —
 Final pricing competed . %
| u i \| i
1 b ' i T —2
CONSTRUCTION TesEcon,
. . DetdDongs

NORTH AMERICA
SEKISUI HOUSE




LD ST Y FECY Gateway Entry Full Scale Mock-Up

eScale and colorreviewed on site




LI OGN FECRY Gateway Entry Permitting

ePermitting package submitted for approval

BEXLEY: SUNCOAST COMMERICAL
ENTRY SIGN PERMIT PLANS
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L UG E  FECNY Gateway Entry Build




I LEETUTYY Continuing the Process Residential Entry

BEXLEY RESIDENTIAL GATEWAAY | CONCEFT 1. FOUND | SCALE 150

2
’
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RTINS Continuing the Process Amenity Entry
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5. Sign Fami inui
LE11\A Continuing the Process Temporary Marketing

apXLEY

7,

MODEL HOMES @

Access Through Ballantrae Blvd




5. Sign Family Continuing the Process Wayfinding
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LRI\ Continuing the Process Builder/Model Signage

JOOEL CONCENS, FOUND 1

1EXTEY

AVAILABLE

Homes by
WestBay

Y BEXLEY
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' 4»«, AVAILABLE

ICI
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A LT Continuing the Process AmenitySignage / Graphics
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5. Sign Family

PEXLEY Avvd Bile Park / M

Continuing the Process Trail Signage

AVID TRALS Suatian Dvectiorul, Mbs Marker

L g

AOD TRAIL

(1) Bexlay Village Drive. E of Bexley Club

5: Dawctional
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M Game On Park
™ The BarkYard

N Mud, Sweat,
& Gears Park

N Avid Bike Park

 Boxley Club

™ Twisted
Sprocket Café

SCALE15

BOAEY by Newlaod Corsnonasn

A The BackYard

T Mud, Swwat,
& Gears Purk

A Al Biike Pack




Continuing the Process Park Markers/ Graphics

BEXLE

Newland comgmarns

MUD SWEAT

{.g'gEARS

BARK
s 8

BARK
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SCALE: T
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Questions?




